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Background and Rationale 

Artificial Intelligence (AI) is rapidly transforming the foundations of marketing. Advances in 

generative AI, machine learning, large language models, predictive analytics, and autonomous 

systems are fundamentally reshaping how firms create customer value, develop competitive 

strategies, engage consumers, and innovate business models. 

AI is no longer merely a technological tool. It increasingly functions as a decision-maker, 

communicator, service provider, collaborator, and creator within marketing ecosystems. At the 

same time, AI-driven marketing raises important questions regarding consumer trust, privacy, 

transparency, fairness, autonomy, and societal well-being. 

As organizations integrate AI into products, services, platforms, and internal operations, 

marketing scholars are challenged to develop new theories, methodologies, and empirical 

insights capable of explaining emerging marketplace phenomena. 

To foster scholarly dialogue on these issues, Korean Journal of Marketing(마케팅연구) invites 

submissions for a Special Issue on: 

 

AI and Marketing Innovation: 

Reimagining Consumer Value, Strategy, and Market Transformation 

The special issue seeks innovative theoretical, empirical, methodological, and interdisciplinary 

research that advances our understanding of AI-driven marketing and its implications for 

consumers, firms, markets, and society. 

Strategic Research Priorities 

While all AI-related marketing topics are welcome, the Special Issue particularly encourages 

submissions addressing the following three strategic themes: 

 

1. Generative AI and Marketing Transformation 

Research examining how generative AI technologies are changing marketing communications, 

content creation, customer engagement, branding, innovation, and decision-making. 

⚫ AI-generated advertising and creative content 

⚫ Human versus AI-generated communication 

⚫ Generative AI and consumer persuasion 



⚫ AI-supported product and service innovation 

⚫ AI-driven personalization and recommendation systems 

⚫ Consumer responses to synthetic media and virtual influencers 

⚫ Generative AI, fandom engagement, and fan community dynamics 

⚫ AI applications in K-culture, entertainment, music, gaming, webtoons, and global 

cultural branding 

2. Human–AI Collaboration in Marketing 

⚫ Research investigating how humans and AI jointly create value within marketing 

systems. 

⚫ Human-AI co-creation 

⚫ AI-assisted customer service 

⚫ AI-supported sales management 

⚫ Human-AI decision making 

⚫ Consumer-AI collaboration 

⚫ Marketer adaptation to AI technologies 

⚫ Marketing Organizational transformation through AI integration 

3. Responsible and Sustainable AI Marketing 

Research addressing ethical, societal, and governance challenges associated with AI-driven 

marketing. 

⚫ Consumer privacy and data governance 

⚫ Algorithmic transparency and explainability 

⚫ AI fairness and bias 

⚫ Consumer autonomy and digital well-being 

⚫ Responsible personalization 

⚫ Sustainable AI practices 

⚫ Regulatory and public policy implications 

⚫ AI red-teaming and stress testing in marketing applications 

⚫ Service recovery and trust repair following AI failures 

 

The topics listed above are illustrative rather than exhaustive. We welcome submissions 

addressing any aspect of artificial intelligence and marketing. Researchers are encouraged to 

explore emerging phenomena, novel theoretical perspectives, innovative methodologies, and 

interdisciplinary approaches that contribute to the advancement of marketing knowledge in the 

age of AI. 

 

Important Dates 

• Call for Papers Announcement: TBD 

• Submission Deadline: TBD 

We look forward to receiving your submissions and shaping the future of marketing 

scholarship together. 
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