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Al-enabled technologies are transforming the foundations of brand strategy and premium
market innovation. As firms increasingly use generative Al, predictive analytics, virtual
agents, immersive platforms, and data-driven personalization, brands are no longer merely
communicating value; they are dynamically creating, adapting, and co-producing value with
consumers in digital markets. These developments are especially important for premium and
luxury brands, where consumer evaluations depend on authenticity, exclusivity, creativity,
symbolic meaning, emotional attachment, and perceived human touch.

This special section invites research that examines how Al and digital technologies reshape
consumer value creation in premium and brand-driven markets. We are particularly interested
in studies that address the opportunities and tensions associated with Al-enabled branding,
including personalization and privacy, creativity and authenticity, automation and human
touch, technological innovation and symbolic value, and sustainability and premium
consumption. Research on emerging technology-enabled premium products and experiences,
including Al-designed products, digital luxury goods, virtual influencers, and immersive
brand environments, is also welcome. The special section aims to advance new theoretical
perspectives, rigorous empirical evidence, and actionable managerial insights on “Al-Enabled
Marketing Strategy and Innovation: Customer Value Creation in Digitally Transformed
Markets.”

We invite original research, case studies, and review articles that propose new models,
methods, and practices in the following areas (but not limited to):

e Al-enabled brand strategy, premium market innovation, and consumer value creation

e Al-driven personalization, customized consumer experiences, and premium service
innovation

o Luxury branding, authenticity, exclusivity, and symbolic value in digital and Al-
mediated markets

o Technology-based luxury innovation, including engineered premium products, digital
luxury goods, and Al-designed products

o Human—AlI interaction, trust, transparency, and perceived authenticity in brand
relationships



e Sustainable luxury, circular consumption, and ethical innovation in premium markets

o Digital transformation of premium retailing, omnichannel branding, and platform-
based brand communities

e New theoretical, methodological, and empirical approaches to Al, branding, and
premium market research

Submission Guidelines

Authors should follow the submission guidelines of ICAMA 2026 for conference
submissions. Papers intended for consideration for the APJML Special Section should first be
submitted to and presented at I[CAMA 2026.

Selected papers presented at ICAMA 2026 that are aligned with the theme of the Special
Section will be invited to submit a full manuscript to the Asia Pacific Journal of Marketing
and Logistics (APJML) for consideration.

An invitation to submit to the Special Section does not guarantee publication. All invited
manuscripts will undergo APJML’s regular peer-review process and must comply with the
journal’s submission and author guidelines.

Guest Editor for this Special Issue
Professor Hakkyun Kim, Sungkyunkwan University, Korea, hakkyunkim@skku.edu
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