2025
Al AILH,

[l

151 s

of2cto )
M B MEDIHEAL M o b S
CROWN 3EH 4% @ =H0lE  AUTISTAR

E@FE&30t

















































13:00~14:20
















Enhancing Valuation of Generative Al Outputs
with Machine Effort

(University of Wisconsin-
Madison)

(Arizona State University)

«C )
( )

Julian De Freitas
(Harvard University)

Dong Liu (MIT)

Xuying Leo
(Wageningen University)

( )*
Stefano Puntoni
(Univ of Pennsylvania)

( )*

« )

13:00~14:20































13:00~14:20

Shokirov Abdulazizkhon

Al Influencers and Purchase Intentions in Fashion: ( )
The Mediating Role of Follower Attachment

( )

MAXQDA


































13:00~14:20

Hybrid Digitalization:
/

(Flitto )

CERAGEM-Way:




14:35~15:55

a4

Factors Affecting the Use of Shared Study Rooms:
Based on Extended TAM Model

Young Joo Lee

( )

Predicting Metaverse Adoption ( )*
through Smartphone Activities Chang Hee Park

C )
C )

When Advanced Tech Backfires:
Unintended Consequences
for Consumer Perception



















14:35~15:55

Yafei Guo

(University of North Texas)

Understanding and Overcoming Consumer ( )*
Resistance to Gifting Secondhand Products Kelley Gullo Wight
(Indiana University)

Peggy J. Liu
(University of Pittshurgh)

( )
How the Salience of Child Beneficiaries Shapes Srinwanti H.
Older Donors' Giving Behavior Chaudhury
(The University of
Queensland)

The Impact of Resource-Based Factors of
Trade Fair Participants on Relational Learning and
Exhibition Performance































14:35~15:55

-!I Al

A Cross-Cultural Study of the Impact of Uncertainty
Avoidance on ChatGPT Usage Behavior: Focusing
on Chinese and South Korean Users

How Power Distance Belief Shapes Al Robot Design
Preference: The Role of Agent Orientation

Enhancing Ad Effectiveness through Al
Technologies: A Study on Consumer Responses to
Emerging Interactive Advertising Formats






















14:35~15:55

a -

Hidden Champion (Kindai University)* Yeji Lim
: (California State
(Ritsumeikan University)
University)

( )
Shoji Tanaka

Xiuyan Yan
(Hiroshima Shudo

The Role of Influencers’ Sustainability University)*

in Corporate Brand Strategy:

A Cross-country Difference Perspective L
y P (Changju Kim)

Yeji Lim
(California State
University)*

Taewan Kim
(Konkuk University)

Time or Money? Consumer Choice and Platform
Pricing in the Digital Media Economy






















Consumer Stress in Al-Driven Retail

C )
C )

Muhammad
Wagas Khan

«

C )

)*
)

14:35~15:55
















14:35~15:55

- Sustainability Commitment




16:10~17:30

(

(NEOMA Business
School)

Al with a Human Face:
When Realism Backfires in Marketing

(Quan Zhenglong)

vs. Consumer ( )*
responses to human vs. non-human competitors

(Jun Youjung)
( )



















16:10~17:30

-!’ 205

Windfall Diet: How Unexpected Reduction
In Calorie Intake Influences Subsequent
Diet Behavior

Sense of Continuity:
How Temporal Framing of Past Actions Alters
Consumer Persistence

When A Product’s Cosmetic
Damage Signals Expertise

Consumer Evaluation of Tied-Goods Pricing

( )*
Camilla Eunyoung
Song
(City University of
Hong Kong)
Xing Zhang
( )
















16:10~17:30

-ﬂ 209

, Chantal Lina
Carpentier 'Attention Economy'



















16:10~17:30

-E 211

Modeling Disjunctive Topic Associations with
Metadata



















16:10~17:30

-EI 212

An Analysis of English Education Strategies in the
Context of International Business Marketing

The Influence of Media Image on Media Attitude and
Advertising Attitude: Focusing on Wireless Earphone
Video Advertisements
















16:10~17:30

Geometric Simulation and Convex Hull-Based
Product Mix Optimization
for Strategic Decision-Making

( )

Gender-Differentiated Impact of Loneliness
Perception on Al Robot Adoption

(Xi'an Jiaotong-Liverpool (
University)

C )
















16:10~17:30

Supermade (Supermade
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